	 


Annex V
PRICE SCHEDULE/FINANCIAL PROPOSAL
The Contractor is asked to prepare the Price Schedule/financial proposal and submit it in a separate envelope from the rest of the RFP response as indicated in Section D paragraph 15 (b) of the Instruction to Offerors.

All prices/rates quoted must be exclusive of all taxes, since the UNDP is exempt from taxes as detailed in Annex II, Clause 18. 
The Price Schedule/financial proposal must provide a detailed cost breakdown. Provide separate figures for each functional grouping or category.

Estimates for cost-reimbursable items, if any, such as travel, and out of pocket expenses should be listed separately.

In case of an equipment component to the service provided, the Price Schedule should include figures for both purchase and lease/rent options. The UNDP reserves the option to either lease/rent or purchase outright the equipment through the Contractor.

The generic format shown below should be followed in preparing the price schedule. The format includes specific expenditures, which may or may not be required or applicable but are indicated to serve as examples.

In addition to the hard copy, if possible please also provide the information on CD/DVD. 
	Price Schedule:

Request for Proposals for the development of TV and Radio spots on gender priorities 


	Description of Activity/Item
	# of units
	Unit price
	Total Amount

	1.
	Remuneration

	1.1
	Remuneration for Team Leader
	
	
	

	1.2
	Remuneration for team members
	
	
	

	1.3
	Remuneration for experts 
	
	
	

	
	Etc.
	
	
	

	
	
	
	
	

	2.
	Spots Production 

	2.1
	TV spots
	
	
	

	2.2
	Radio spots 
	
	
	

	
	
	
	
	

	3
	Spots Airing*
	
	
	

	3.1
	TV spots airing:
	
	
	

	
	
Six spots per day



Once a day



Several times/day
	
	
	

	
	
One spot per day



Once a day



Several times/day
	
	
	

	3.2
	Radio Spots Airing 
	
	
	

	
	
Six spots per day



Once a day



Several times/day
	
	
	

	
	
One spot per day



Once a day:



Several times/day
	
	
	

	
	
	
	
	

	4.
	Others
	
	
	

	
	
	
	
	


*IMPORTANT!  Financial proposals for spots’ airing should reflect the cost of airing during one month up to three months, with breakdown per month and discounts applied for higher frequency (in terms of times per day) and duration of airing (in terms of months aired)
1
2

